The time has come to seize the benefits of in
premium instore advertising




Why Tesco?

Ancomparable reachl,123,960ransactions weekly
ANide Reach, High Store, Productivity

A0 stores5,376transactions, daily per outlet
£9.8% Total Retail Market , Share

LIMITED PACKAGES ONLY jiaADs @



Food Court Package //%

Food Court Package

325 Table Tops + 66 Table Top Panels
Duration - 3 months 24 outlets

Package Offer

Now Media & Production RM 37,817.00

Normal Price (Media Only): 78,300.00
Media Savings: 52,200.00

Package Breakdown
Media 26,100.00
Production 11,717.00

Additional Terms & Conditions
1. Only maximum of 3 advertisers for this mediums/ package.

2Ad visuals will be subjected t[TESCOJS

3. The stores are pre-determined. | -
4. Each advertiser will take 1/3 of total inventory.




Car Park Pillar Package

Car Park Pillar Package

170 car Park Pillars (17 outlets)
Duration - 3 months

Package Offer

Now Media and Production RM 95,500.00

g) Normal Price (Media Only): 112,200.00
Savings: 74,800.00

Package Breakdown
Media 37,400.00
Production 58,100.00

Additional Terms & Conditions

1. The special packaged rate is limited only to 2 advertisers. [TESCOJ
to Te pr

2.Ad visuals wildl be subjected to Teg == ==
3. The stores are pre-determined with each store 10 pillars.




Food Court Zone Car Park Pillar Inventory

Location Table Tops Display Panels Location

Tesco Mergong 41
Tesco Sg Petani 44
Tesco Penang Extra 42
Tesco Penang Prai 45
Tesco Taiping 49
Tesco Ipoh Hyper 36
Tesco Ipoh Extra 35
Tesco Station 18 48
Tesco Kampar 35
Tesco Kota Bahru 28
Tesco Kajang 25 penang

Tesco Puchong 31

Tesco Shah Alam 23 Mergong

Tesco Shah Alam Extra 34 Penang Prai Extra
Tesco Cheras Extra 46 Setia Alam

Tesco Selayan 46

Tesco Setia)t/ Algm 55 Kota Bahru

Tesco Melaka 41 Plentong Extra

Tesco Seri Alam 41 Cheras Extra
Tesco Plentong 73

Tesco Tebrau 62 Selayang Extra

Tesco Semenyih 38 Sg Petani
Tesco Kuala Selangor 19
24 | Tesco Kulai 39 Tebrau

TOTAL TOTAL
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Payment Gateway Billboards //%

Four Packages available 6,5,4,1 outlets
Duration: 6 months

Package Offer

Payment
Gateway
Package:!

§) 64,800.00 18,000.00 82,800 66,800.00

5 54,000.00 15,000.00 69,000 56,000.00
4 43,200.00 12,000.00 55,200 45,200.00
1

10,800.00 3,000.00 13,800 12,800.00

MagigDEAImedia Production w/o TOTAIMagigDEA Savings
(RM) outstation package (RM) (RM)

Location Number of sites
Sg Petani
Penang
Ipoh
Kajang
Melaka
Cheras Extra

TOTAL




Category Bus stop & 0

Home shelf Package

B }NW /' Dominate your sub-category exclusively _
| 30 Stores for 12 months or 6 months &%

Package Offer

RateCard Package
(media) Rate

v AN
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Duration Production Total Packags

12 months540,400.0( 180,000 37,400.00 217,400.00
6 months 270,000.0( 135,000 37,400.00 172,400.00

Savingsl2 month 360,000.00

Savings months 135,000.00

Additional Terms & Conditions

In the event the sub-category is adjacent to a sold space, we shall replace with other

media of equivalent value to be utilized within the same campaign period.

1. This does not apply to HBA aisle due to shelf structures.

2. This is subject to availability of space at time of booking.

3. Sub-category exclusive will be offered for the medium(s) booked.

4. This package does not apply to the Chiller nor Freezer shelves.

5. This package is for 1 mod for Home Shelf. Additional IEEEQ
production cost applies for Home Shelf for more than 1 mod. ¢ i )




o "f;
'/

Aisle Sponsorship Package /4

Dominate the whole aisle exclusively

30 Stores for a year
Duration i 12 months & 6 months

Package Offer

Rate Card

Duration (media)

Package RateProduction Total Package

12 months 1,980,000.00 660,000.00 289,400.00 949,400.00
6 months 990,000.00 495,000.00 217,400.00 712,400.00

N\
Savings 12 montnh 1,320,000.00

Savings 6 months. 495,000.00

Additional Terms & Conditions
In the event the sub-category is adjacent to a sold space, we shall replace with other media of
equivalent value to be utilized within the same campaign period
1. This does not apply to HBA aisle due to shelf structures.
2. This is subject to availability of space at time of booking.

3. Sub-category exclusive will be offered for the medium(s) booked. [TESCOJ

4. 3D on Floor Stoppers at an additional RM5,000 per visual. | = ===
Additional mod (home shelf) will have production cost only.




Chiller Sponsorship Package
: \ the Chiller Aisle exclusively
B 30 Stores for a year

Duration i 12 months & & months

Package Offer

Media
Rate Card Package
Duration (media) Rate
12 months | 1,440,000 480,000
6 months 720,000 360,000
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Production Total Package
257,000.00 737,000.00
212,000.00 572,000.00

Savingd.2 month 960,000.06
Saving$ months 360,000.00

Additional Terms & Conditions

In the event the sub-category is adjacent to a sold space, we shall

replace with other media of equivalent value to be utilized within the
same campaign period.

1. This is subject to availability of space at time of booking.
2. Sub-category exclusive will be offered for the medium(s) booked. [

3. 3D on Floor Stoppers at an additional RM5,000 per visual.




Dominate the Freezer Aisle exclusively
30 Stores for a year
Duration i 12 months & 6 months

Package Offer

Rate Card Media Package
(media) Rate

12 months 1 440 000.00 480,000  245,000.00  725,000.00

Duration Production Total Package

6 months 720,000.00 360,000 200,000.00 560,000.00

Savingd.2 month 960,000.00
Saving$ months 360,000.00

Additional Terms & Conditions
In the event the sub-category is adjacent to a sold space, we shall replace with

1. This is subject to availability of space at time of booking.
2. Sub-category exclusive will be offered for the medium(s) booked.

other media of equivalent value to be utilized within the same campaign period.
3. 3D on Floor Stoppers at an additional RM5,000 per visual. [




1+1 Trolley Package

v

HIGH IMPACT, Trolley Advertising Package

6,000 units (400 units 15 outlets)
Duration i 2 months

Package Offer

Media and Production RM 228,000.00
Savings: 86,000.00

Breakdown
Media 84,000.00
Production 144,000.00

Additional Terms & Conditions
1. The Advertiser can select stores. [

2.1 Brand per Trolley, Advertiser can feature up to 2 Brands
per campaign.




Market Share of various Hypermarkets as a network
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Market Share 1 12 Weeks Value Share Trend (Source : TNS Consumer Panel)
Store Productivity
Hypermarket Chain est. No. of Stores  Market Share Store Productivity
Tesco Stores Malaysia 30 stores 9.4% 0.33
Carrefour Stores 17 stores 4.6% 0.27

Giant Stores 100stores 7.7% 0.08 JIaADs @
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JUSCO

. Seberang Prai

Carrefour (§p TESCO

Cheras Selatan 1.
Kepong 2.
Melaka o 3
Klang 4
Cheras Maluri 3.
Ipoh y 6.
Alpha Angle e
Seremban 8.
Permas Jaya (JB) o
. Taman University (JB) 10.
. Bandar Baru Klang - = 11.
. MidValley “12.
. One Utama 13.
. Bandar Sunway 14.
. 101 Puchong 15.
. Taman Equine 16.
. QueensbayPenang 17.
. Tebrau City, JB
. Bukit Indah
. SetiawangsaU2

Available network

Subang Jaya
Wangsa Maju

Sri Petaling
Mid Valley
Jalan Peel
Putrajaya
Kepong
Klang

Prali

Johor Baru
Batu Pahat
Melaka
Ampang
Kuantan
Skudai
Tropicana
USJ 19
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1. Mutiara
Damansara
Shah Alam
Kajang
Ampang
Klang
Puchong
Sungai Petani
Penang

9. Ipoh

10. Melaka

11. Seri Alam

12. Taiping

13. Setia Alam

14. Mergong (Alor
Setal)

15.--Kota Bharu

TESCO
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16.
17.
18.
19.
20.
21.
22.

| 23.

24.
25.

, 26.
&
28.
29.
30.

Kampar
Station 18, Ipoh
Tebrau
Semenyih
Kuala Selangor
Kulai
SungaiDua
(Extra)
Seremban
(Extra))
CheraqExtra)
ShahAlam
(Extra)

Ipoh (Extra)
SelayandExtra)
Plentong(Extra)
Penang (Extra)
Banting



Terms & Conditions

Booking period 8 June till 224 July

In charge before 1% September 2009

50% Surcharge to apply for Campaigns which begin after theflSept
Limited Packages available

The quoted production cost does not include visual changes.
Advertiser is to provide ad materials.

Advertiser will be given a subcategory exclusive for the respective
medium(s) booked.

GST to apply on media rates

9. Subsidized Outstation charges applgM2,000.00

10. Offer only valid as a package and cannot be prorated

11. These packages are limited and non repeatable

12. These packages does not apply to Banking advertisers and HBA aisles.

13. These packages are inclusive of 15% Agency Commission media and has noif
included 5% GST.
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